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Foreword

On behalf of the Australian Automotive Aftermarket Association, I would like to offer our
thanks to the Commonwealth Consumer Affairs Advisory Committee for their invitation to
respond to the Issues Paper on Consumer Rights - implied warranties and conditions.

The Issues paper provides a sound foundation for addressing the effectiveness of current laws
governing the consumer’s right to a refund or to have faulty goods replaced. We appreciate
that many complaints are received from consumers of electronic products and whitegoods;
products that rarely need to be maintained or serviced by professionals during the warranty
period unless the item is faulty.

Whilst the paper analyses the issue of faulty goods and the consumer experience during the
repair and compensation process, the Issues paper is not overly concerned with servicing and
maintenance by external professionals during the warranty period.

Our intention in providing this submission is to place the unique experience of our industry
before the CCAAC. It is our view that within the automotive aftermarket and servicing
industry, consumers are routinely misled in relation to their warranty rights and the value of
additional warranty cover. Misleading warranty information and practices carry a high price
for consumers: Each year, Australia’s 15 million vehicle owners spend about $8 billion on parts
and services. Ensuring that owners are fully aware of the warranty conditions and can access a
competitive price for their vehicle parts and services can make the difference between
affordable and unaffordable motoring.

Vehicles are regularly serviced during the warranty period - in fact, in order to maintain the
warranty, owners are obliged to service their vehicles according to the car manufacturer’s
specified cycle. This adds an additional complexity to the warranty issue. During the warranty
period, it is expected that faulty items are replaced at the manufacturers cost. However, most
of the car servicing costs will relate to ‘replacement’ parts, components of the vehicles that are
not under warranty and are designed to be replaced on a regular basis. Similar to a vacuum
cleaner - the manufacturer will require that you purchase appropriate replacement filters and
dust bags, and the warranty will not cover these replacement parts. If the vacuum cleaner
does not work, the warranty will not apply if it is owner has failed to replace these components
on a regular basis.

Much of this misinformation is caused by the car makers. Imagine if you were led to believe
that you must buy only one brand of vacuum cleaner bag, the one recommended by your
vacuum cleaner manufacturer. If you understood that using any other lower cost generic bag
would void your warranty, you would be inclined to pay the extra for the ‘genuine’ or ‘original
equipment’ bag. This is a good illustration of the market distortion in our industry -
consumers are generally under the impression that they must use ‘genuine’ parts or the
warranty will be void.

Car makers do not make many car parts and they certainly do not make replacement parts.
These parts are manufactured by the car makers supply network and delivered to the car
dealerships for use in servicing vehicles under warranty. In 2005 The Australian Competition
and Consumer Commission issued a statement that the use of independent replacement parts
will not void the warranty and the use of the term ‘genuine’ parts is not necessary. However,
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this paper will provide examples of blatant, misleading warranty information provided to new
car owners that leave absolutely no doubt in the consumer’s mind that they are required to
have their vehicle serviced at the same place they purchased their car and use ‘genuine’ parts -
a mindset actively encouraged by the car dealers and the vehicle manufacturers.

Given the experience of our industry, we welcome a dialogue that would lead to a new national
consumer law framework that supports the consumer’s right to open market competition in
vehicle servicing and replacement parts for vehicles under warranty. On behalf of our industry
I thank you for providing AAAA with a constructive opportunity to participate in this review
and we would welcome an opportunity to meet with the CCAAC to continue this dialogue.

Peter Hein
President
Australian Automotive Aftermarket Association
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Executive Summary

The Australian Automotive Aftermarket Association welcomes the Commonwealth Consumer
Affairs Advisory Council (CCAAC) enquiry into the adequacy of statutory implied conditions
and warranties. Our experience of the use of warranties in the automotive industry is that the
existing laws and the regulations used to enforce these laws are inadequate and do not protect
consumers rights. This submission has been prepared by the Australian Automotive
Aftermarket Association, (AAAA) to assist the CCAAC in their examination of the existing laws
on statutory warranties and implied conditions in the Trade Practices Act 1974 and state and
territory fair trading and goods law.

It is our position that much of the negative consumer experience with product warranties has
been caused by the increased practice of motor vehicle dealers offering extended warranties at
the point of sale. These warranties are often offered at no additional cost to the consumer.
However, these warranties have restrictive provisions on the choice of repairer and parts used,
contain ambiguous language and do not clearly specify the additional benefits in the contract
over and above the consumer’s basic statutory rights. '

Another questionable practice by motor vehicle manufacturers is the use of statements in
vehicle hand books that imply that using an alternative repairer to the accredited network of
the particular manufacturer may impact on vehicle performance or void the vehicle’s statutory
warranty. We believe, that in many cases, these statements are designed to influence the
vehicle owner to purchase a specified brand of part for the entire life of the vehicle. We
submit that this practice could be viewed as a breach of the exclusive dealing provisions of the
Trade Practices Act and yet this is common practice in the industry.

It is the position of the AAAA that the best way to ensure a fair and transparent market for
vehicle consumers is for the preparation of a National Consumer Law that legislates for a clear
definition of the differences between voluntary, statutory and extended warranties and ensures
consistency and clarity in the terminology used. In our view the use of the term ‘warranty’
should be restricted to ensure that expensive and uncompetitive ‘service contracts’ are not
offered under the term ‘express warranty’. The term ‘warranty’ is used when the product on
offer is actually a type of insurance product or a service contract for replacement parts. All
new car documentation and representations should contain clear explanations to assist
consumers to understand their entitlements under the various warranties. The national law
framework should protect the term ‘warranty’ to ensure that it is not distorted in the market
place and used to badge services that are either insurance policies or service contracts. This
guidance must apply equally to the independent aftermarket and the vehicle manufactures
and their accredited dealer networks to ensure full industry compliance.

We also call for a review of the practice of including conditions in voluntary warranties that
specify that ‘genuine parts’ must be used in vehicle servicing. Due to the complexity and
interrelationship of the aftermarket supply chain this condition has the potential to create
confusion, increases the cost of replacement parts, makes it difficult for the consumer to
comply fully with their contractual obligations and serves no useful purpose.

Vehicle servicing is a requirement of the owner’s responsibility under the warranty.
Replacement parts are not guaranteed and the cost of servicing a new vehicle is expensive.
Owners become confused - if the car is still under warranty why is each service so expensive?
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This is a common concern from consumers who reasonably expected that purchasing a new
car would reduce result in minimal repair costs. There are significant market inadequacies, an
absence of competition, misleading information and high degree of consumer confusion. The
result is the cost of servicing and repairing a new vehicle under warranty is expensive for
consumers. Much of this confusion arises from the misuse of the term ‘warranty’ and the
tendency for car dealerships to use the term ‘warranty’ when they are really referring to a car
repair ‘service contract’ for the period immediately following the voluntary warranty expiry.

This is a significant issue for the membership of the AAAA. The industry is aware that
significant drop in the market share of independent repairers caused by anti-competitive
behaviour related to extended warranties and restrictive sales of manufacturer captive parts,
will force the closure of independent repairers, reducing freedom of choice for the consumer
and driving up the cost of vehicle ownership. '

Summary of Recommendations
The Australian Automotive Aftermarket Association recommends to the CCAAC that
consideration be given to the following:

* The requirement for national leadership, consumer law and enforcement regulations to
provide a clear definition of the differences between statutory and express warranties and
ensure consistency and clarity in the terminology used. The term ‘warranty’ should be
subject to restrictive use, must be clearly defined and delineated from other service options
including insurance and vehicle serving contracts.

= The AAAA supports the position that a new consumer law framework should incorporate a
stand-alone statutory regime where the regulator can bring action on behalf of the
consumer (along similar lines to NZ) to address systematic trader contravention of
statutory rights.

= All new and used vehicle warranty documentation and representations should contain
clear explanations so that consumers fully understand their entitlements under the various
warranties. It is our view that the ACCC 2005 statement on the use of automotive parts
that are ‘fit for purpose’ should be printed on all warranty material for all vehicles.

= All documentation and representations should contain appropriate product disclosure
statements. If the extended warranty contracts are to contain conditions that result in
commissions or payments to the repairer, these relationships should be disclosed to the
consumer.

» Legislation and enforcement should prevent vehicle manufacturers and car dealers from
the practice of including conditions in express warranties that specify that ‘genuine parts’
must be used in vehicle servicing. These conditions have the potential to create confusion,
make it difficult for the consumer to comply fully with their contractual and warranty
obligations and may violate consumer statutory warranty rights. '
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New Vehicle Warranties

The most significant factor influencing the lack of free and fair competition in the automotive
aftermarket is the lack of understanding by consumers on the differences between statutory
and express warranties, which is caused by the absence of any disclosure requirements on car
dealers when offering these contracts at the point of sale.

Despite attempts by the ACCC to outline consumers rights under the Trade Practices Act and
clarify the differences between statutory and express (voluntary) warranties, significant
confusion still exists with automotive parts and accessories manufacturers and distributors,
vehicle repairers and the general public in relation to:

®  Where statutory warranties begin and end;

» How to differentiate between statutory and express warranties in documentation provided
by the vehicle dealers at the point of sale; and

» Exactly what additional benefits to the consumer are included in some express and
extended warranties?

Much of this confusion has been caused by the increased practice of motor vehicle dealers
offering “express” warranties at the point of sale at no additional cost to the consumer. These
warranties contain restrictive provisions on the choice of repairer and parts used, contain
ambiguous language and tie the consumer into a long term service schedule with a specific
dealer or group of dealerships. It is our contention that many of these contracts do not
provide any additional benefits over and above the consumer’s basic statutory rights and have
the practical effect of diluting the protection for the consumer provided by the Exclusive
Dealing Provisions of the Trade Practices Act.

The lack of disclosure requirements on extended warranties at the point of sale forces the
consumer to make a decision to enter into a long term contract without all of information
required to make an informed decision. It is our fear is that if left unchecked this trend could
have a significant impact on competition in this sector and will continue to force up the price
of vehicle ownership in Australia.

Is time for Australian governments to address the growing practice by dealers of
signing customers to so-called ‘extended’ warranties, which have restrictive
provisions on the choice of repairer and parts used, and tie customers to long
term service schedules with the car dealer. Many of these contracts provide
little benefit that is additional to the consumer’s basic statutory rights.
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Statutory Warranties

Under a motor vehicle’s implied or statutory warranty, dealers are only entitled to insist that
any servicing of cars they sell is carried out by qualified staff, according to the manufacturer’s
specifications and using genuine or appropriate quality parts where required. Provided these
conditions are met, regardless of where the car is serviced, the statutory warranty would
remain intact. Should the parts installed fail or not perform satisfactorily the consumer has
rights against the fitter and/or manufacturer of the replacement parts. Under the exclusive
dealing provisions of the Trade Practices Act, a dealer is not able to limit their obligations
under the warranty or refund provisions or make any representations to this effect e.g. that the
warranty is void if the vehicle is not serviced by the dealer or it's agent. However, the
exclusive dealings provisions are rarely enforced in this industry and it is common practice to
issue misleading information to consumers. In our experience the vast majority of new car
owners are under the false impression that they are obliged to take their vehicle back to the
dealer for servicing and must use ‘genuine parts’ as a condition of the car’s warranty.

Express Warranties

Express or voluntary warranties are generally offered by a dealer and normally state a specific
time period. Generally, dealers are able to place conditions on an express warranty. These
could include conditions that void the express warranty if the vehicle is not serviced by an
authorised dealer or if the parts used are not the same as those fitted as original equipment.
Express warranties operate in addition to statutory warranties and cannot restrict the
provisions of the statutory warranty, which is implied in every consumer sale. There should be
no doubt, however, that car owners do not know that that they have statutory warranty rights
and they are certainly not aware that express or voluntary manufacturer’s warranties are not
permitted to over ride these statutory rights. The car owner will examine the material
provided by the car dealer, which will detail the express warranty conditions without detailing
the statutory rights. There is an expectation for the consumer that when the express warranty
expires, their rights to repair or refund also expire.

Australian Competition & Consumer Commission Vehicle Warranty Advice to

Consumers
Despite the Australian Competition and Consumer Commission issuing a statement on this
matter in 2005, the information in the market place consistently contradicts the ACCC advice
to consumers:

New vehicle warranties: In relation to general servicing, motor vehicle dealers are entitled
to insist that any servicing performed on cars they sell is carried out by qualified staff,
according to the manufacturer’s specifications, and using genuine or appropriate quality
parts where required. Provided these conditions are met, regardless of where you choose
to get your car serviced, your warranty will remain intact.

Genuine or appropriate quality parts?: The issue here is not who manufactured the
part/s, it is whether the part/s are fit or appropriate for the purpose intended. If a part is
non-genuine, but is interchangeable with the genuine part, it could be seen as being fit or
appropriate for the purpose and would therefore not void the manufacturer’s warranty.
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Express warranties are usually specified under the agreement with the dealer; it might
state a specific time period, maximum liability and limitations. Express warranties
operate in addition to statutory warranties, and cannot restrict the provisions of the
statutory warranty, which is implied in every single consumer sale. Generally dealers will
be able to place certain conditions on the express warranty given to buyers. A consumer
may void their expressed warranty if, for example, the car is fitted with non-genuine
parts. However, the statutory warranties will continue to apply unless the service of the
independent mechanic or the fitting of the non-authorised part caused the fault.

Dealers are not permitted to limit their obligations under the warranty and refund
provisions of the TPA or fair trading legislation, or make any representations to this
effect, e.g. that the warranty is void if the vehicle is not serviced by the dealer or its agent.
You are effectively covered by both warranties. The express warranty may offer you some
further cover above and beyond the cover you have under the statutory warranty.

Summary of Current Practices and Issues in the Market Place

An example of industry practice forms attachment 1. The contract wording is taken directly
from an “express warranty” offered to the AAAA when we purchased a new Commodore from
McGrath Holden in Sydney in July 2006. The “warranty” was offered free of charge and claims
to offer extended warranty protection for 5 years or 200,000 km. Conditions include a
requirement that the vehicle be serviced at six month intervals (or every 10,000 km) only at
McGrath Holden. The contract is voided if the vehicle is serviced by anyone other than
McGrath Holden - including other Holden accredited service operations. In the summary and
application page the following terms are used in reference to warranty: “manufacturer’s cover”,
“manufacturer’s full warranty”, “dealership’s statutory warranty”, “mechanical protection plan”,
“fixed price service plan.” In the contract notes it states “if your vehicle is still under
manufacturer’s cover, you will enjoy the benefits of the extended plan if the car is serviced by
us, in accordance with the specifications set out in the owner’s manual, at prevailing rates,
until that warranty expires. After that you will enjoy our six-monthly/10,000 kilometre
(whichever occurs first) fixed price service plan”.

Under “The Plan” it states in the event of any failure of any component listed under the plan it
will repair or replace the part up to a maximum value of $2,000 for each repair. With respect
to parts, “failure” is defined as “the inability of any covered part to satisfactorily perform the
function for which it was designed.” Our interpretation of this contract is that they will
honour the statutory warranty until it expires, then warrant any future workmanship and parts
fitted after the expiry of the statutory warranty — which they are required to do under the
Trade Practices Act anyway. It is our position that “express warranties” such as this do not
clearly define what benefits are being offered in addition to the consumers implied rights in
each sale and as a result, create confusion for the consumer. These types of contracts could
also be viewed by some as simply a strategy by the dealer to avoid the Exclusive Dealing
Provisions of the Trade Practices Act.

Another practice employed by motor vehicle manufacturers is the insertion of statements in
vehicle hand books that imply that using an alternative repairer to the accredited network of
the particular manufacturer may impact on vehicle performance or void the vehicle’s statutory

Page 9



warranty. A clear example of this is contained in Attachment 2, which is taken directly from
the service/warranty booklet for the Holden VE Commodore. Under the heading “Servicing”
the last paragraph states “Damage caused by failure to have proper maintenance services carried
out by an Authorised Holden Dealer or Authorised Service Outlet, or in accordance with
Holden'’s specifications, may void your New Vehicle Warranty.” We believe that this statement
contains an implied threat that is designed to entice vehicle owners to purchase vehicle
servicing from a particular network of dealers.

We believe that some of the practices by the motor vehicle manufacturers and dealers are
adding to the confusion in the market on this issue which could have the effect of persuading
many new vehicle owners to enter into a contract that they may not have otherwise entered
into had they been fully aware of their statutory rights under the Trade Practices Act.

On the issue of the type of part used in a vehicle service or repair, it is the view of the AAAA
that the complexity in the automotive aftermarket supply chain has the potential to create
confusion with the consumer. For example, when conditions are included in an express
warranty that void the warranty when “non-genuine” parts are fitted, the consumer may have
difficulty differentiating between the brand of part supplied as original equipment on the
vehicle, with parts supplied by the independent aftermarket. As stated earlier in this
submission many identical products are distributed under different brand names in different
segments. In addition, motor vehicle dealers and many roadside service organisations and fast
fit outlets regularly interchange parts and accessories with similar quality parts that are fit for
purpose, which results in it being almost impossible for the consumer to comply with this
condition of an express warranty.

To confuse the situation further, many vehicle manufacturers request that suppliers do not
brand products supplied as original equipment and then detail the part specifications in the
vehicle handbook as the only means of reference. Therefore a vehicle owner, regardless of
who services the vehicle, would not be aware if a “genuine” or equivalent quality part was
used. If a dispute arose between a vehicle manufacturer and owner on this issue, it would be
impossible for the owner to prove that that they fully complied with their obligations under
their express warranty. We believe that this is a tactic used to force vehicle owners, through
fear of warranty rejection, to take the simple option of servicing their vehicle at a dealer
network. Many express warranties contain conditions stating that the entire warranty may be
voided if “non-genuine” parts are fitted. Therefore, a consumer who replaces the tyres on their
vehicle with a set that has identical specifications to the original equipment, but with a
different brand, would breach their entire express warranty. A question the consumer may
rightly ask is how would this impact on the performance of the rest of the vehicle?

Page 10



Automotive Warranty Terms in Common Use

— Manufacturer’s Cover

— Manufacturer’s Full Warranty

— Dealership’s Statutory Warranty

—~ Mechanical Protection Plan

— Fixed Price Service Plan

— Voluntary Express Warranty

— Extended Warranty

— Extended Service Plan

— Factory Approved Warranty Insurance
— 5 Year Unlimited Km Warranty

The Size and Structure of Australia’s Automotive Aftermarket

The Australian automotive aftermarket is comprised. of manufacturers, re-manufacturers,
importers, distributors, wholesalers, resellers and retailers of automotive parts, accessories,
tools and equipment as well as businesses engaged in the retail repair and service of vehicles.
It is important to note that the aftermarket includes both the parts and distribution networks
of the automotive manufacturers — (referred to as the original equipment aftermarket) - as
well as those external to the vehicle manufacturers - (referred to as the independent
aftermarket).

It is estimated that the Australian automotive industry employs more than 400,000 people,
with around 60,000 individual businesses represented. The automotive aftermarket sector
contributes over $8 billion annually in economic activity and employs 300,000 people in
vehicle maintenance and repair, the manufacture and supply of aftermarket equipment and
vehicle recycling.

Australia’s Vehicle Fleet

The Australian new vehicle market is one of the most competitive in the world with 52 car
makers offering 320 models for sale. In recent years tariff reductions and low interest rates
have combined with an expanding economy to give strong growth in the new vehicle market.
This has attracted new entrants to the market and increased marketing activity by brands with
a long established presence in Australia. A change in consumer preferences, combined with
high fuel prices has seen a big shift towards smaller more fuel efficient vehicles in recent years
and the market share of locally manufactured vehicles has fallen to below 20% of vehicles sold
for the first time ever. This proliferation of vehicle models and configurations further
complicates the inconsistencies, false claims and inappropriate warranty advice provided to
consumers.
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Original Equipment & the Independent Aftermarket

Australia’s new vehicle dealers operate under franchise arrangements with the manufacturer
and many operate multi-brand dealerships. In December 2006 the Australian Automobile
Dealer Association (AADA) estimated that there were 1299 dealers in Australia, with 2134
franchises held, operating out of 1452 workshops (including satellite sites).

In 2007, the IMRAS Consulting Group estimated that there were 19,563 independent repairer
workshop sites in Australia. This includes general motor vehicle servicing and tuning as well
as specialist areas such as air conditioning and brake servicing, automatic transmission
servicing and LPG fitting. Tyre chains that complete mechanical repairs and mobile repairers
are also included in these figures. At present, competition in the independent repairer
segment of the industry is high and is based primarily on service and price. The sector is also
dominated by a large number of small businesses with over half of the workshops in Australia
not part of a major chain. In addition many of the outlets of the automotive repair chains are
independently owned or franchised. The location of independent repairers generally reflects
the population distribution and the number of vehicles in each state.

The number of repair jobs completed per annum is estimated at 20 million. A key role of the
independent aftermarket is to provide cost effective and quality servicing of vehicles both
within and beyond the warranty periods. The depth and breadth of the independent repair
network, which has over 10 times the number of retail outlets than the dealer network, also
ensures that consumers in regional and rural areas of Australia have access to cost effective
repairers within realistic travel distances, which is not the case with dealer networks due to
their limited footprint in rural Australia. However, the information provided to consumers of
new vehicles from the dealership network ensures that these owners are under the impression
that they are required to use the dealership and their official parts in order to maintain their
warranty.

Replacement parts are produced, distributed and retailed under the part manufacturer’s
brand, a motor vehicle manufacturer’s brand name, or a major retail chain for sale under the
retail group’s brand name. There many examples of companies with multiple distribution
channels - some of the more well known brands include Bosch, Century, Siemens VDO, Hella,
ACL, PBR, Bridgestone, NGK, Bendix and Monroe. Most automotive dealer networks source
aftermarket parts and accessories from independent aftermarket manufacturers and
wholesalers when the part or accessory is either not available from the manufacturer or is out
of stock. In regional areas, many automotive dealer networks have a number of franchises
incorporated into one dealership and would be unlikely to stock a full range of original
equipment parts for all derivatives of vehicles sold by the various manufacturers. These multi-
dealerships normally operate in areas where a stand-alone operation is not viable therefore it
is likely that an exclusive stock of parts for each dealership would also be difficult to achieve
due to the lack of volume on many vehicle types. Roadside service (either dealer accredited or
independent) and fast-fit organisations often fit replacement parts that are not identical to
brands fitted as original equipment. Common examples include batteries, lubricants and

tyres.

The independent aftermarket is a significant and legitimate part of the automotive industry.
In most cases these parts are supplied to the consumer through alternative distribution
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channels to the motor vehicle dealer networks are of an equivalent (or in many cases superior)
quality, and are fit for the purpose intended. The AAAA is represented on 25 Standards
Australia committees covering a wide range of parts and accessories, tools and equipment.
Our member representatives are actively involved in the development of product quality
standards. The AAAA and our member companies passionately defend the reputation and
integrity of the independent aftermarket and stand by our products and workmanship. We
have strong relationships with state and federal regulators and regularly disseminate
information to members on relevant legislation and standards to assist them with their
compliance obligations.

The Environment

The technical advances in emissions control contribute to global environmental protection. In
order to ensure that vehicles conform to their emission and safety standards regular
inspection, servicing and repair is required. Free and open competition in the repair of
vehicles is critical in ensuring that the industry can provide affordable, high quality repairs and
parts. This ensures that the consumer has the right to choose their repairer and is not
constrained by any false warranty conditions or technical barriers that create a monopoly
situation. The implications of restricted competition in vehicle repair and service will be an
increased cost of vehicle parts; repair and insurance, which will decrease the number of
vehicles, serviced regularly which will have a negative impact on the environment. As the
emission control systems on vehicles become more sophisticated this issue will become
increasingly important as it will become impossible to service some vehicles without access to
the appropriate diagnostic tools and information.

Choice of Repairer Campaign — AAAA industry initiative

The Australian Automotive Aftermarket Association (AAAA) has recently launched a
campaign to promote consumer choice and fair competition in the automotive parts,
accessories, and repair and service industry.

Vehicles are becoming increasingly complex, due to the growing use of hi-tech materials and
electronics to control more systems, including drivetrain, safety equipment, and comfort and
convenience functions. The challenge for independent aftermarket workshops is to keep up to
date with the information, technology and tools required to repair modern vehicles.

In the meantime, Australia’s car company dealer service centres have automatic access to data
and equipment. There is no clear requirement for vehicle manufacturers and importers
operating in Australia to make technical repair and diagnostic information available to
independent aftermarket repairers.

Most independent aftermarket businesses find that technical information is difficult to access.
In Australia, we have no regulated process to ensure this vital information is disseminated.
This means independent parts and accessories suppliers, service, mechanical and collision
repair workshops in Australia must rely on the goodwill of vehicle manufacturers to get the
information or equipment.
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At present, some vehicle manufacturers make it easy for independent aftermarket businesses
to access vital technical manuals, update bulletins, software patches and equipment. Many do
not make it easy. Therefore, the technology ‘playing field’ is not level and in the future
customers will have less choice about who can do their repairs and what parts are used.

The aim of the Choice of Repairer campaign is to protect choice and competition in vehicle
repair, servicing and replacement parts sectors by eliminating any technical or legal barriers
that impact on the Australian consumers’ rights to have their vehicle serviced, maintained and
repaired in a timely manner, at competitive prices in the workshop of their choice and during
the warranty period.

Repairs Conducted Under Warranty - Technical and Diagnostic Information
Modern vehicles have become “computers on wheels.” While technical innovations provide
increased safety and comfort and better emissions control, they have made it increasingly
challenging to service or repair a vehicle under warranty. With sophisticated electronics now
controlling vehicle behaviour, integrated with active and passive safety systems and an
increasing emphasis on emission control systems, the necessity for accurate technical and
diagnostic information has become critical.

Trends such as a move to diesel vehicles and electric vehicles will magnify the issue, making
access to information vital to the survival of many smaller independent repairers. This is also
a major issue in the collision repair industry with information on construction materials and
safety systems critical to ensuring that the vehicle is safely repaired. The absence of any
regulatory or enforcement framework in Australia to protect competition in the vehicle repair
and service sector means that vehicle manufacturers and importers/distributors are not
obliged to make technical and diagnostic information available to repairers outside their
authorised dealer networks. Independent repairers that compete directly with dealer service
outlets are relying on the goodwill of the manufacturer to obtain critical information to
complete the repair during the warranty period. Not surprisingly, many repairers find that
access to technical information is either difficult or impossible to access or comes at a
premium cost.

Without effective access to technical information, multi-brand diagnostic tools and test
equipment, replacement parts and training, rapid advances in vehicle technology will mean
that the independent aftermarket will be unable to service vehicles under warranty in the
future. This scenario would have a catastrophic impact on competition in the industry by
creating a technological monopoly for the vehicle manufacturers and their dealer networks.
Independent repairers, which are predominately small businesses, would be driven out of
business and Australian motorists would lose the right to have their vehicle serviced,
maintained and repaired at competitive prices in the workshop of their choice.

The “Choice of Repairer” initiative is an information campaign designed to help protect
consumer choice and effective competition in the automotive aftermarket. A steering
committee of independent aftermarket parts manufacturers, importers and retailers as well as
representatives from a number of major independent aftermarket repair chains has been
formed to provide input into the development and roll out of the strategy.
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A significant drop in the market share of the independent repairer segment of the industry
caused by technological barriers and other anti competitive behaviour related to extended
warranties and restrictive sales of manufacturer captive parts will force the closure of
independent repairers, eliminating freedom of choice for the consumer and driving up the cost
of vehicle ownership. This will also have a detrimental effect on vehicle safety, the
environment as well as employment and skills development in the retail repair and service
sector.

Vehicle manufacturers around the world have continually demonstrated an unwillingness to
provide full and fair access to technical and diagnostic information unless they are required to
do so by regulation. It is for this reason, the European Commission introduced the Block
Exemption legislation in 2002 and similar moves are underway in the USA. On behalf of the
motorists of Australia, the Australian Automotive Aftermarket Association supports the
introduction of Consumer Law to ensure that the independent aftermarket can continue to
compete on a level playing field and provide consumers with the right to select the vehicle
repairer of their choice.

International Experience

On the 1st October 2002, the European Commission entered into force the Automotive Block
Exemption Regulation (BER) 1400/2002/EC, which is a legislative framework for motor vehicle
distribution and servicing agreements.

This comprehensive legislation is designed to preserve the motorists’ right to have their
vehicles serviced, maintained at a workshop of their choice at prices determined by
competition. This comprehensive legislation covers a range of areas including:

»  Wording/definitions: mandating the use of terms such as original spare parts/ spare parts
of matching quality.

= Parts certification requirements.

» Freedom by vehicle dealers to purchase from the independent aftermarket.
= Service & maintenance during warranty.

» A mandated 2 year statutory warranty on new vehicles.

= Access to technical information.

" Access to manufacturer “captive parts.”

This legislation will sunset in 2010 and the global umbrella group of aftermarket associations
(FIGIEFA) has recently launched a “Right to Repair” campaign with the aim of encouraging the
European Commission to renew and strengthen the legislation. In North America, the
Automotive Aftermarket Industry Association (AAIA) has also launched a “Right to Repair”
campaign, which calls for congressional support for a “Motor Vehicle Owners Right to Repair
Act.” This Act would prevent vehicle manufacturers and others from unfairly restricting access
to the information and tools necessary to diagnose accurately, repair, re-program or install
automotive replacement parts. The Act would require the USA Federal Trade Commission
(FTC) to promulgate and enforce regulations that ensure competition in the vehicle repair
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business. In addition the Bill would permit the FTC, car owners and independent repair
facilities to take legal action to ensure all information and tools are available and affordable.
The Right to Repair Act does not affect the dealer’s right to perform any services, including
warranty work and does not unconstitutionally take the manufacturers intellectual property or
require them to disclose trade secrets.

It is the view of the Australian Automotive Aftermarket Association that the Federal
Government considers the introduction of legislation mirroring the EU Block Exemption
legislation to ensure free and open competition in replacement parts, vehicle repair and
servicing under warranty. This will encourage consumers to service their vehicles more
regularly and ensure that vehicles operate at optimum efficiency. This will also have a positive
effect on vehicle safety and emissions.

Conclusions
We want to finalise our comments on the Issues Paper by addressing some of the specific
questions the CCAAC poses within the paper.

Barriers to Enforcement
The role of consumer protection provisions of the TPA and equivalent state and territory, is
limited to educating consumers about their rights and business about their obligations.

We believe that this statement identifies the single most important issue in the enforcement of
consumer protection on car warranties. If the consumer is unaware of their rights, or
deliberately mislead about their statutory rights, it is highly unlikely that they will be able to
take action to enforce these rights. Our examination of the New Zealand model that is
discussed in the paper, is that NZ consumers enjoy more protection and proactive support for
their rights than Australian consumers. The New Zealand model is more appropriate for
systemic abuse of rights by a chain or a community of businesses. Car makers have significant
market power and the consumer is a small player in what is a larger commercial activity to
improve the margins for the car dealerships and the car makers. We would agree with the
CCAAC’s conclusion that ‘The resources and expertise of consumer agencies such as the ACCC
can mean that, in many instances, it would be better equipped than individual consumers to
investigate and take action in relation to contraventions of the warranty provisions.” The AAAA
supports the position that a new consumer framework should incorporate a stand-alone
statutory regime where the regulator can bring action on behalf of the consumer (along similar
lines to NZ) to address systematic trader breaches of statutory rights. The Issues Paper seeks a
response to the question - “would retailers and manufactures have a greater incentive to
comply if the regulator could take action against them on behalf of the consumers.” Yes we
would argue that a greater incentive exists to ensure compliance and also to protect other
consumers from abuse of warranties or misleading warranty information. Addressing system
wide abuses also allows an industry association such as ourselves to work with the regulator to
ensure compliance in our own sector.

State and Territory legislation - Variation across jurisdictions
The Issues Paper asks the question - “are there particular elements of state and territory implied
terms legislation which work well for consumers?”. We do not have experience with any
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particular legislative framework that works well for automotive consumers and the
independent aftermarket. The lack of clarity about regarding the how long the statutory
obligations and rights last is one of the reasons that consumers rely on the manufacturer’s
voluntary warranty. For example, consumers do not know how long they can reasonably
expect a vehicle’s automatic transmission to last. At a replacement cost of approx $8,500, the
consumer should be aware of when this replacement cost will become their burden instead of
the manufacturers. Issues of durability and driving purpose/history would be relevant here
and it is very unclear as to what extent the fitness for purpose terms are time limited. The lack
of clarity in the implied conditions is the largest influencer here - not the way in which each
state and territory enforces the TPA. Our membership operates across all states and
territories, and like any national organisation we strongly would urge the CCAAC to
recommend for a national legislation and enforcement framework. Definitions of ‘consumer’
‘consumer goods’, ‘business goods’, implied terms and rights to redress should be common
throughout Australia’s automotive consumer market and the cost to business in meeting the
variations between states is unnecessary and frustrating.

Do consumers and business have sufficient information regarding their statutory
rights? Does existing consumer information about implied terms provide

consumers with enough support to take action?

There have been numerous reports that confirm the understanding that most consumers are
not aware of the protections and redress options within the implied terms. Most of these
reports conclude that there is an urgent requirement to raise awareness among consumers and
suppliers. We cannot stress this point more firmly - reform in this area cannot be
focussed on more consumer education. This is not simply a case for more consumer
education.  These consumers are the victims of deliberate and coordinated
misinformation.

The CCAAC has made big strides in this paper. The issue of ‘consumer education’ is accurately
labelled - misinformation. Of the three areas cited by the CCAAC, our industry is a case
study for the following two areas;

»  Consumers believe that the car makers voluntary warranty is their entire legal protection,
and

» Car makers and car dealerships actively and intentionally mislead consumers about their
rights.

The TPA prohibits businesses from engaging in misleading or deceptive conduct (section 52)
or making false or misleading representations (section 53). We are certainly unaware of any
prosecutions from the misleading warranty information that is routinely provided to
consumers purchasing vehicles in Australia. There is a strong need for regulatory reform
rather than just consumer education within this sector and we will certainly be disappointed if
the outcome is simply more resources dedicated to educating consumers and encouraging the
states to cooperate.

There is an urgent requirement for national leadership, consumer law and enforcement
regulations to provide a clear definition of the differences between statutory and express
warranties and ensure consistency and clarity in the terminology used. The term ‘warranty’
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should be subject to restrictive use, must be clearly defined and delineated from other service
options including insurance and vehicle serving contracts.

All new and used vehicle warranty documentation and representations should contain clear
explanations so that consumers fully understand their entitlements under the various
warranties. It is our view that the ACCC 2005 statement on the use of automotive parts that
are ‘fit for purpose’ should be printed on all warranty material for all vehicles.

Legislation and enforcement should prevent vehicle manufacturers and car dealers from the
practice of including conditions in express warranties that specify that ‘genuine parts’ must be
used in vehicle servicing. These conditions have the potential to create confusion, make it
difficult for the consumer to comply with their contractual and warranty obligations and may
violate consumer statutory warranty rights.

Extended Warranty as Incidental Product, Insurance & Third Party Providers

We note that there are no mandatory disclosure requirements to assist the consumer to make
a decision about whether to acquire an extended warranty if the extended warranty is offered
by the retailer, distributor or dealer. However, if the extended warranty is an insurance
product, a Product Disclosure Statement will be required and the insurer will be required to
hold an AFS licence. It’s an unfair market place for consumers to ascertain whether the
product is offered by the point of sale merchant or by a third party insurer. It would be
reasonable to conclude that all extended warranty products should require a Product Disclose
Statement. This benefit of the AFS Product Disclosure Statement is that the relationships
between the car dealer, the car maker and insurer will be clearly articulated in the statement.
A full list of what replacement parts are not included - tyres, fan belts, spark plugs, filters, oils
and lubricants should be listed. Uniform Product Disclosure is good industry practice and
should be contained in a new national consumer law framework.

All warranty, insurance and service contract documentation and representations should
contain appropriate product disclosure statements. If the extended warranty contracts are to
contain conditions that result in commissions or payments to the repairer, these relationships
should be disclosed to the consumer. ’

It is clear from our consultations with a large cross section of the automotive aftermarket that
the level of understanding in the industry of where particular warranties begin and end and
what representations can and can’t be made regarding warranties is very low at present. We
believe this is a significant concern and we therefore support a National Consumer Law
framework that ensures consumer’s rights are protected and that full and free competition
exists in the automotive aftermarket. It is our position that the confusion has resulted from a
significant increase in conditional express warranties being offered by the automotive
manufacturer dealer networks when selling a vehicle. Clearly, existing consumer information
is not sufficient because the evidence is that consumers will accept these restrictive
conditions. If the consumer is not even aware that the voluntary warranty has resulted in
increased cost and a restriction in their choice of repairer, they are unlikely to take action to
support their statutory warranty rights.
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The Australian Automotive Aftermarket Association Ltd.
The Australian Automotive Aftermarket Association Ltd (AAAA) is the national industry
association representing manufacturers, distributors, wholesalers, importers and retailers of
automotive parts and accessories, tools and equipment in Australia.

The association has over 1300 member companies in all categories of the Australian
automotive aftermarket and includes major national and multi-national corporations as well
as a large number of Australian owned small and medium size businesses. Further
information on the association can be accessed from our website: www.aaaa.com.au

We estimate the aggregate gross annual turnover of AAAA member companies at $ 5 billion
and AAAA member companies employ around 30,000 people.

Approximately 25% of the AAAA membership base manufacture product in Australia with
around 60% of these companies actively exporting. We estimate the annual value of exports
by AAAA member companies to be in the vicinity of $600 million per annum.

It is important to note that of the 280 AAAA member companies that manufacture in
Australia, only around 25 supply original equipment (OE) components to Australian built
passenger vehicles. While many more supply locally manufactured OE components and
accessories to automotive manufacturers as replacement parts and accessories for fitment to
locally built and imported vehicles, approximately 55% distribute their locally manufactured
parts and accessories through networks external to the motor vehicle manufacturer networks
(the independent aftermarket).

Major Product Groups

Manufacturing members of AAAA primarily fall into two distinct categories - those that
manufacture for the aftermarket and OE and those that manufacture for the aftermarket only.
Forty-five percent of AAAA manufacturing members fall into the former category, with the
remaining 55% falling into the latter.

Aftermarket and OF manufacturers supply motor vehicle producers with components used in
the assembly or manufacture of vehicles that either:

»  Last the life of the vehicle or are replaced irregularly during the life of the vehicle, usually
as a result of a crash or a major mechanical failure - e.g,, seats, instrument panels, engines
and transmission; or

»  Are replaced regularly throughout the life of the vehicle as a result of normal wear and tear
- e.g. filters, tyres, wiper blades, spark plugs, bulbs, batteries and brake pads.

The manufacture of the latter type of component ~ replacement parts - is an important and
significant element of aftermarket manufacture. The second category manufactures all of the
products used to maintain or enhance the appearance and performance of vehicles. These
product segments include accessories, safety, comfort, appearance, entertainment and
information, functional performance, body components, tools and equipment, mechanical,
lubricants and additives and chemicals.
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Appendix One — New Vehicle Warranty Certificate/ Warranty Booklet.
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NEW VEHICLE WARRANTY CERITI

New Vehicle Warranty Application

This Warranty is. given by GM Holden Lid., ABN. 84006893 232,
CHoldgem'). Thiz Warrpnty applios o the abicte identified on ihe
Pigige front cover of this services bhouklol. §ia provided o thé ofiginal
AN FLRRETHUENT QWG O s clyivicng the vehiclo withyin Ausiratia
duringg the Warranty Feriod. This VWarranly it givon in ndaitikn to &l
Aghilé conferred by i on ot Horson.

Austratian vehicles
This Warraaty is only applicatsie to vabictos purcthased nnd operalud
i Ausiralus,

This Warranly dowes not appty for Halgao vahiclas exporied or
oparated ousids Austratin, Sirntarly, this Warranty' is not oo Aeted for
Hateo velic purchased oversens ard unponaed into Austrafice,

New Zealand vehicles

T s Wirranty is only appiicatio to vl
in New Zeakand. Howaver, s wiarcanty wilt ot A, iy o Holdea
vehiclss oxpated and oparated ouwsida of dNow Zestand or lor
Pt v e PuTen w autside .ol Neaw Zediond and importe
indo New Zasand.

255 PHACGH d pperatans

wWarranty repairs covered

Subject 1w the exclusions shawn on the foltowing noge. this Warmanty
frvars e corraation, of any munufacturing datact o materials or
rAoidan workmansiisp. and advised 1o o Halden Deaier or Auq_\crriséd
Safvice Outlat, by repaic of ot Hoidorn's option by roplacemeit;

Warranty parioc

The coverage commuoences from the date of first regigtration {(orn the
caea of 7 ENGYIStralor ve et tha Jdine whiéin the vohiclo was. Tkt
1 red 480 i by tha Dealnr). Tha coverage expires at it
f the puriod o v alter the covtmencamaent date o afiar (e
vetpole has ravelléa 100,000 Biormetres. whichever occurs lirst.

el

No charge

Warcasity work pieriormadd (including parns and mbour) wilf be carnod
out at 1o cost 1o the vehicle swnern, Howdvar, 16 wark shoulad ot
ba confusad Wittt Sorvicing fracd in ihe Maintonance schadule in
i Baevi booktet for which a charge is payabld,
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6

WARRANTY QUESTIONS AND ANSW, <)

a7. Wit have to pay: for any couts or oxponses in connection with the
POV

an of Holdon Warranty sarvico?

AN pans and Inbour usod in carrrying out Heslden Warraniy service wat tho proininges of
e nervicing Rotdens Daalor, acs leaa of chargn. VW hGercavess Fatd VWarTHanty soovite in
10 b cur ot by 1 sarvdcing Hofion Dedlorn iU is your respons aility 10 dellvar yousr
wniinte 1o e ganacing Holdan Doealers pramisca.

I, a5 a3 rhenit of @ defuct which is covired by e Halden New Volucto Wi ranty, your
viahici cannol e Jrvon & e yOs prangs jor the nearast Adithorised Holdarn
Penter lo'cunry auat 1he roguided Haotadoen Warr y service, Foldon will accopl rad Ortale
1OWiIng COSts 1o move your vohichs to e nenrest Folden Dasters prontiset. Balare
LINPIoYIng o lgwing Comizany. < satact the oiarest Haldon Deaales or Holkdeds FReaisinder

SlANGE Sonvicy G Hatdon Custamor Asmstancs Sarviee to OLIMN QLIKIANGS.

=

W

Q8. Wautd my vehicle's engine bonefit from fun! additives, oil additives or
coviant additivas not mackotod by Holdan?

TH s of Brank-in 0il, WRC-uE COTNERHINUS, Iriclon-reducing compoungs and aothor

supplemumal  additives s ( ceaommarides  Your veshichy toerersy  clursignedd,

diavelopad arxd tottaws by tho . Hadturer Wittt the use of tha axdetifive 4

Fiagiativa? ANPGCE Of CONBAGUANCHEKR e b tier 1w of addilivou may stfoot the valistity wf

your New Vehicto VYWarrimty. .

Ointy the Tluids dnu ubrasints nefoeoad o i1 e handbook should Ba uoad

Unauthoriseod staternersts ia relation to Holden products
MO Folkton Dealoe ar siter person 19 aathorised o paonitted Lo g e smake
asy SaMant, ASSATHON O uslpnteking iy rolation 1o the guadity,  paorfoemaas,
Ernrmctanatics, descnptions on Hilrpnn 101 sy parpose of aoy Hoiden Prouuct Or in
Connoctitn with i supaty of aay Holdars praduat, wiliicty is @it var Gur wWith sny veritlan
adalETnaet, assartian ul unuuoshitg 0N any of thesusr BUDIGCIS GIVary oF made by rolacs
i Ny Fubl o saies lierataa. ond Holden does 0ot poecept aoy fspor trility for sucts
anauttrariped eson.

SERVIGING

The free first inspection

The 3,000 kot inspection is parormed froo of chargo by e Salling Deatar, A diffecent
Holdan Dealer may perform this inspection i providad with. a letter  of aulhority
ar simifarn, : :
The Satling Des

e may supply (s authorisalion uponcnuesl

Servico coupons

Sewvice coupons are provided al the end of this bookiel. When eacty service is
perfornued, the aperoprnts Coupon is Temoved. This teeveals the nexr! coupon o renvind
yoit-wheo e next cervice is dua.

Al cogh service, check thast the secvice hasbDeon validated wiah e Deaalers stamrygs
and signature on the coupon stub, This is important as R nat only assists in i
doturmination of warranty claims, but enhancus tha valie of tha veliicla whon sething.
vice coupons are provided for @ach sarvice up o the 210,000 kv sorvice. Aflter
limee, e Mamteniocs schedide fudbor On i ibis chapler should be followed,
commereng wiih the 45,000 ks &ervico,

Additional service raquirements

i you are deiving.your v icle outsitde of the normal drviny eparalions . you rady nued to-
conauct aditonal Servicing, A service coupon #nd criteria for thase additional senvicus.
wan e fouiad 10 the additional service rmquirements section of this baokiet..

Your Holden Deaier .

WG 1 GO 10 SETVIGo, tomesibier (i yoi Holden Risgled has thae tained pocsonna!
nod spocialised equipinent 1o conmetly Service your vehicla, Your Dealar invitas you to.
return (or ol yourservica needs bolty during and aflar tho Warrinty Pauog.
The safoly, ceonomy, emission conlrol, pedormance and reliahility of your vahi
cannot
trainod oo

16
assured UNiESS regutar mManmtenance s puriarmaed, prefecbly by f;mm:'y»v
wicians it Holden Daalors

Warranty and service

All rgiintonsnee sorvices listed:in this handbook, and reptacemoent of service {ons
e responsiblity of the owner and.as suct are NOT considend under the provislons.of
the Nev Vebicle Warranly toba roctitied of defective maleriat and workmuanship., tens
such as whaead aligrinent, Aecessaty adustnems Lo drive bolts: ranemissgion; clutch
ary parking b Of dry olher items wineh may requirs servicos oo 1o {air woat and
ar are cacrad oul ot iha owner’'s cost.

Jamage caused by {gilure o bhave. prapor matntenance sqvices carded out by an
Autniorised Holonn Dealnr ar Authorised Servine Outtal, o inacdord, @ vilhs Holdien's
speciications, may void youy New Vehicle Warraaty, 8 1$ strangly récomment
you read the WNew Vehiole Wardanty sdalion groviously in this hookdet, so-tha
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Appendix Two — Service Plans/Extended Warranties

Application Page - Customer Copy

ficase attach this copyy t Gae Customer's Mcelari! Protction Fian Hoalks

ConmactNo: 6296646 LTI 00 “

0)f 000062 9664

Customer Information

Sumanmg: Aﬁemwriéi ” ' Given Nomegs:
s (SOOI e

Fub Agiimge: Pa Box eggFENle Nsw 5750 o

Emal: Phone:

Vehicle Infarmation _ )

Atzghai Holden Commodore VZ VG Vet 2008

vine 'émzxszassmem T o '
FesFepesms 2170712006 | rem AZZED swoo 2641634
Puchasavste.  28/07/2006 ommeeita

«~  Fermof Plan
Th comaations of flic Cormmct eommeae atthe durc of Wulhvrry i gie tenelity cormmanot 60 etther Thy duie of delivery, e oxpizy of any masalectives
fRL on Pieafeahipts Statutoey Wararey, whichivor eosess fase, pronsind with the seftxte, The Contract will e wpoa the expiry of vislsy S pesiod of ime
waz the distanee traveled inos mumincture, wdzhes oo find, 2 antaete) bolow

Warranty Type: Premium Extended Plan Fixed Price Service Cost Fronu: S1R9.45*
Expiry Date:21 7 07 22042 Expiry Kitomeirey:200000

* Subjet 20 miner oResi Ristmes.

Limitx of Liability

The macienivn waooes which can s shised for anr nac oy is it 20 e valze of S2NK0 weeh xn UNLISITTEL combxr of repsiok

Special note for particular attention.

Some of the eorslitions of this Man are highlighted for your stentivn, to ensure there & no misandotstanding.

B ity sohicle ool uatr Mircfartner's Ui, yous will enioy e beoefits of the cxtsaded Phay 5 the a7 is srevioad by o5, i3 accordines ik dx

speifaeations serovt i 1he 0B Or's aval, o preveiting ey, untid dust warmey copires, AT DL you will cnjoy o sx-mnnlily ) 6,000 kn
{uBickavee sceury €irsth fived prioc sovice plan, (Ml and Turdo Vebleles st Sxve i coging :vl chamged overy 300 kdamutres ar dree

tonth, whichever ecciy fitst, ec tuwve frogomtly Bndy’ weree conditions. Services nod iosp ehrewhere wilt ot be dppmrved or
recognised.
Fer exane, if you am wsdir d 21 3nuthiey yeatey yrur Tz wiratd b vant anloss ysea reeamed s mr}_’;y.

2 Ul the owmer's respémstbliity co aiake this vehicle svaitable for (ospection v dated.
3. Kepaits w0 ouly be off2ont by vir deslembhap, eafess 3 brealsiormm oy ouside 2 Sk esdivr from the Desdondsz Moase refer to the Reguir
Proacdure detailed in your Pl bockle.

Customer Declaration

1 We have cead and wdersinod dho broeft of the Pl wsd cendizion et the Coptract famnimeoy on the dixe of detisery amd the booefs comamendis pn the
ety of the initial Witrasty, PWe zcknmmdidiss thet no Senefits o poits coverad, Bomvser CRRrEcast tv anplicd, cifer that Drase tonehits or pares covered
Frinted sritin 1hls boeklet, 2opty 20 thiy coemnct. VW alvo vrdering oua Tilure o haxe the wiiele serviced by e Doxker ot six manthly fnienats {or ey
Ill AR domesres, whichtr sears Fest) durisg e feres of e Pl will void giis Flan,
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